


www.irishfarmersmonthly.com

 MARCH 2016 77

 www.irishfarmersmonthly.com

RURAL LIFE MARCH 2016 76

Keith established Wicklow Rapeseed Oil on his tillage farm 
in south-east Ireland, approximately two years ago. Since 
then, the company has developed a premium range of 
flavoured oils – chilli, garlic, and lemon – and, recently, has 
launched a new low-calorie rapeseed spray, the first of its 
kind on the Irish market.
Keith is a fourth-generation farmer and while it was always 
an ambition of his to set up his own business, he says that 
there was also a need to diversify from traditional farming, 
in order to create a viable future for himself on the farm. 
He spent two years researching his concept and discovered 
that, while customers were aware of the health benefits of 
rapeseed oil, they were not so keen on the strength of its 
flavour. “So I carried out a lot of research to find a variety 
of seed which is light in flavour,” says Keith. The identity of 
that variety is under lock and key, but when married to the 
Garden of Ireland's rich and fertile soil, a unique product is 
created. “My unique selling point is the light slightly nutty 
flavour of the oil. Our Extra Virgin Rapeseed Oil is 100 
per cent natural and gently cold pressed. By cold pressing 

the seed, less oil is extracted but a light flavoursome oil is 
achieved,” says Keith.
In addition to the flavour, the health benefits of rapeseed oil 
also makes it a popular choice for consumers.
“Rapeseed oil is really healthy, it has 52 per cent 
mono-unsaturated fat (Omega 9) and 25 per cent poly-
unsaturated fat (Omega 3 and 6). It has a high smoke point 
of over 200°C, which means that it doesn't break down 
into carcinogens like other oils when used for cooking, so its 
health benefits are not damaged.”
Wicklow Rapeseed Oil is stocked in supermarkets, 
butchers and select food shops around Ireland. Being 
part of the Food Academy training programme – an 
initiative supported by Bord Bia (the Irish Food Board), 
Irish supermarket chain, SuperValu and Local Enterprise 
Offices – has helped Keith's business to grow, and ensured 
that the product gained national recognition. Wicklow 
Rapeseed Oil is also part of Bord Bia's ‘SuperBrands for 
Smaller Businesses’ initiative, which will see the product 
rebranded entirely in the coming months. Keith is also 

��Wicklow Rapeseed Oil founder,  Keith Symes.

HARVESTING  
HEALTH IN A BOTTLE
Four years ago, farmer Keith Symes spotted a gap in the Irish market for a lightly-
flavoured rapeseed oil. One hundred per cent natural, fully traceable and GM free, 
Wicklow Rapeseed Oil is on track for a wider audience, writes Bernie Commins
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aiming to achieve Origin 
Green certifi cation from 
Bord Bia. He believes that 
association with such a 
prestigious sustainability 
programme will greatly 
enhance his success in 
export markets. “I am 
looking at the possibility of 
exporting to Saudi Arabia 
in the future, as well as to 
other parts of Europe and 
possibly America. There 
is growing competition 
within Ireland, so in order 
to continue our success 
we are strongly pursuing 
the export market. Origin 
Green is a recognised 
standard; this standard is 
looked upon favourably and 
helps achieve a positive 
outcome in tenders,” 
says Keith. Recently, 
Wicklow Rapeseed Oil 
has been picked up by a 
UK distributor and will be 
available in a number of 
butchers in the UK.
Currently, 170 acres of 
oilseed rape is being grown 
to cater for the demand 
for Wicklow Rapeseed Oil 
products. In addition to his 
own crop, Keith has four 
other farmers growing for 
him. “I personally know 
all the farmers, who have 
been handpicked by me. 
There are strict standards 
in place, they must use 
a certain variety of seed, 
only certain fertilisers are 
allowed to be spread on 
the land and I taste-test 
everything before bottling.”

As family days go, a trip to a St Patrick’s 
Day parade is the quintessential annual 
outing. All over Ireland, local communities 
gather under a banner of creativity and 
imagination to add colour, sparkle and 
sheen to our streets. If the kids are not 
partaking in the parade, then the next best 
thing is to be street-side, cheering on the 
dancers, the GAA stars, the karate kids, the 
play-schoolers. For one day, in the name 
of our patron St Patrick, a sea of green 
fl oods the country. While supporting local 
parades in towns and villages around 
the country is important, 
occasionally, a day o�  
for all the family can 
encourage venturing 
a little further 
afi eld. The annual 
St Patrick’s 
Festival, which 
takes place in 
Dublin from 
March 17-20, 
is well worth 
considering if 
you are thinking 
of taking a trip. A 
world-class line-up 
of events and street 
theatre will showcase all 
that is great about Ireland – 
prepare to be awed! St Patrick’s 
Festival celebrates its 21st birthday this 
year and is expected to attract more than 
100,000 overseas visitors. It is estimated 
to generate €73m in additional revenue! 
Speaking at the launch of the 2016 St 
Patrick’s Festival, Minister for Transport, 
Tourism and Sport, Paschal Donohoe, said: 
“The St Patrick’s Festival has developed 
into a major attraction, which provides 
us with the chance to showcase our own 
culture and talents and promote all that 
is great about Ireland, on an international 
stage. Generating an estimated €73m in 
additional revenue for the country, the 
impact of this key tourism attraction is 
signifi cant.”

Highlights
• ‘Imagine If’ is the theme for the Festival 
Parade, and is inspired by the imagination 
of the youth of Ireland as they look to the 
future – the next 100 years. A series of 
workshops took place with young people 
around Ireland to discuss their views on the 
future of Ireland. Ireland’s leading pageant 
companies have responded artistically 
and will bring these thoughts and ideas 
to life with spectacular pageantry and 
performance during the Festival parade. 

Takes place: Thursday, March 17, 
12pm from Parnell Square. 

• The ever-popular 
cultural programme, 

I Love My City, 
returns to the 
2016 festival. 
The series of 
engaging, 
evocative 
and intimate 
cultural events 

and happenings 
that have been 

curated by the 
Festival will be staged 

in some of Dublin’s 
most beautiful, historic and 

prestigious cultural venues and 
spaces. Gaelspraoi brings you the best of 
Irish-language entertainment for all ages, 
including pop-up performances, family 
circus and concerts. Takes place: Thursday, 
March 17 – Sunday, March 20 in Dublin city 
centre. 

• Older than Ireland plus Q&A with stars 
from the fi lm. Older than Ireland is a 
landmark documentary that tells the story 
of a hundred years of a life as seen through 
the eyes of 30 Irish centenarians. A special 
screening and interview with some of the 
stars will take place at 2pm on Saturday, 
March 19 at The National Gallery of Ireland. 
This is a free ticketed event.
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Festival of fun for all the family
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Barry Murphy, Tralee, Co Kerry; Margaret Cullinan, Nenagh, Co Tipperary; Jim Fitzsimons, Blessington, 
Co Wicklow; Breda Dooley, Portlaoise, Co Laois; Elaine Rispin, Enfi eld, Co Meath; Niamh McGuinness, 
Mullingar, Co Westmeath; Connie Lynch, Ballyjamesduff, Co Cavan; Mark Mulhall, Bantry, Co Cork; Mary 
Horgan, Ovens, Co Cork; Anne Marie Murnane, Clonakilty, Co Cork; Martin O’Riordan, Blackrock, Co Dublin; 
John McCarthy, Enniscorthy, Co Wexford

Prizes galore
This month we are giving away 16 Lives (four from the series), Making It Up As I Go 
Along and The Hotel on Mulberry Bay. To be in with a chance to win one of these 
prizes, answer the questions below. Send your answers to: Competitions, 
Irish Farmers Monthly, 31 Deansgrange Road, Blackrock, Co Dublin. Answers must 
arrive by March 18.
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Who’s saying what on 
Twitter? A snapshot of 

our favourite tweets 
over the past few weeks

Kilbeggan Organic 
@kilbegganfoods�
If these were coffee beans, 
they’d be single origin slow 
roast ethical beans! Instead its 
just great porridge! �#oats 

An Garda Síochána ��
@GardaTraffi c� 
RTC Oranmore #l/night.
Driver lost control off 
roundabout, hit car on opp side 
of road, failed breath test & 
arrested 

Sheepdoglady ��
@sheepdoglady
Think this carrot is dying for 
a wee!

Boyne Valley Cheese ��
@Boynevalleyblue�
�#kidds will be kidds !! 
#farming #ancienteast 
#irishcheese #goatscheese �

Lorna Sixsmith ��
@IrishFarmerette� 
My two farmers - and never too 
big for a hug I hope  �http://ift.
tt/1okjPSR

#Cuteness ��
@HashtagCuteness�
So cute 

CoalMerchantsDublin ��
@CrumlinFuels� 
Best of Luck to All candidates, 
of All parties and none, standing 
before us, the Irish People in 
#GE16

16 Lives
O’Brien Press

The 1916 Easter Rising 
was an attempt by 
armed revolutionaries 
to overthrow British 
rule in Ireland. A small 
group of Irishmen and 
Irishwomen seized key 

buildings in Dublin and fought a pitched 
battle with British soldiers for one week. 
The execution of 16 men awakened a 
generation to the cause of Irish freedom. 
16 Lives records the full story of those 
executed leaders in 16 beautifully 
produced books. This month learn all about 
Patrick Pearse, Thomas Kent, Michael 
O’Hanrahan and John MacBride.
In what year did the Easter Rising 
take place?

Making It Up As I 
Go Along
By Marian Keyes

‘Fabulous shoes, my 
badly made stews, an 
Antarctic cruise and 10 
pounds to lose. 
Having to schmooze 
when I’d rather have a 

snooze. Skin care and bad hair and what 
should I wear? All kinds of views which I 
hope will amuse...’
This is a laugh-out-loud collection 
of Marian’s hilarious and heartfelt 
observations on modern life, love and 
much, much else besides. Such as? Well, 
how about her guide to breaking up with 
your hairdresser; the warning she has for 
us all, after a particularly traumatic fl ing 
with fake tan; and not to mention the very 

best lies to tell if you fi nd yourself on an 
Atlantic cruise.
You’ll be wincing in recognition and won’t 
be able to stop laughing at the sheer 
delightful absurdity that is modern life – 
because each and every one of us is clearly 
making it up as we go along.

How many pounds does the author think 
she should lose?

The Hotel on 
Mulberry Bay
By Melissa Hill

Mulberry Hotel, 
perched on a clifftop 
above a sweeping bay, 
was once the heart and 
soul of pretty seaside 
town, Mulberry Bay. 

Run by the Harte family for years, the 
place itself is almost as beloved as cheery 
landlady Anna. The hotel was also once 
home to 30-something sisters Eleanor 
and Penny, and while youngest sister 
Penny still lives close by, it’s been some 
time since Elle has visited. But, following 
a family tragedy, Elle is forced to return 
from her busy London life and reassess 
her past. When it becomes apparent that 
the hotel is in dire straits, Elle and Penny 
are unprepared for the reaction of their 
father, Ned. He steadfastly refuses to give 
up the family legacy, revealing that he’s 
given up something equally precious once 
before. Startled by their father’s surprising 
revelation, the sisters unite, with the local 
community behind them, in their efforts to 
save the hotel – and, in the process, heal 
the fractures in the Harte family.

What is the name of the cheery 
landlady?

www.irishfarmersmonthly.com

 MARCH 2016  79

Don’t forget to follow the 
Irish Farmers Monthly twitter 

feed @farmersmonthly
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Terms & Conditions: 18+. €1 per entry incl VAT. Network charges vary. Lines close midnight March 18, 2016. Entries made after the closing 
date will not count and you may be charged. SP Phonovation Ltd, PO Box 6,  Dun Laoghaire, Co Dublin. Helpline 0818217100.

FEBRURY 2016 ANSWERS
ACROSS: ACROSS: 7. Room To Improve. 8. Sláinte. 9. Vane. 10. Baltic. 12. Teresa. 14. Taylor. 16. Lomond. 18. Dual. 20. 
Squaddie. 22. Spitting Image. DOWN: 1. Botswana. 2. Impact. 3. Horn. 4. Emmental. 5. Driver. 6. Avon. 11. Christie. 
13 San Diego. 15. Lolita. 17. Madame. 19. UUP. 21. Urge.

  ACROSS:
 6.  Who duetted with Paul McCartney on the number one hit Ebony and Ivory? (6,6)
 8.  Northern Ireland’s only inhabited o� shore island.
 9.  Name for a segment of a garlic bulb. 
 10.  Substance used to illuminate street advertising. 
 12.  Which country will host the Olympic Games this summer?
 14.  French city famous for its mustard. 
 15.  Old nautical measurement equal to six feet.
 16.  Potato.
 19.  Spideog is the Irish for which creature?
 21.  Which former Dublin player is the chief executive of the Gaelic Players Association?
 22.  How was Cardi� ’s Millennium Stadium recently renamed?

  DOWN:
 1.  Dark red vegetable.
 2.  One of the parts of a string quartet.
 3.  Jock, Lucy and Bobby are members of which � ctional family?
 4.  Which mythological creature appears on the UK’s coat of arms?
 5.  Which company recently overtook Mattel as the world’s biggest toymaker?
 6.  Newtownards and Killyleagh are towns on which sea lough?
 7.  Louis Armstrong had a number one hit with the title song of which musical? (5,5)
 11  Initials of the Irish Sea Fisheries Board. (1,1,1)
 12.  What was the name of U2’s debut album? 
 13.  Name the German who developed the � rst airships. 
 14.  On which street is the o�  cial residence of the British prime minister?
 17.  “The Irish are _ ____ people - they never speak well of one another”, 
  Samuel Johnson. (1,4)
 18.  147 is snooker’s maximum _____.

Win two nights bed & breakfast plus one evening 
meal for two people in the Celtic Ross Hotel, west 
Cork.Superbly located overlooking Rosscarbery 
Bay and Galley Head, with the historic Cathedral 
town of Rosscarbery on its doorstep and only 
one hour from Cork City, the Celtic Ross Hotel 
is the ideal base for both business and pleasure 
and for exploring scenic west Cork. Situated on 
the Wild Atlantic Way and only a short drive from 
Clonakility and Skibbereen, the Celtic Ross Hotel is 
ideally located to visit all west Cork has to offer.
The hotel offers 66 guest rooms, all ensuite, 
many with sea views. The Kingfi sher Bistro and 
Kingfi sher Bar offer extensive menus. Food is 
served daily. Relax in the Conservatory Lounge, 
Library Bar or Tower Gallery. Complementary 
parking and WiFi are also available. 
The Leisure Centre comprises a 15m indoor 
pool, baby pool, bubble pool, steam room, sauna 

and gym. Our Serenity Rooms offer beauty and 
massage treatments. West Cork is an area of 
outstanding beauty with a range of attractions and 
activities to choose from including historic sites, 
gardens, bird watching, whale watching, golf, sea 
angling, horse riding, walking, sandy beaches and 
much more. Take advantage of our Select Exclusive 
Offers only available from Select Hotels. Enjoy 
one night B&B from only €89 per night for two 
people sharing or stay longer with two nights B&B 
plus one evening meal for two people from only 
€99pps. Our family offers start from only €99 per 
night B&B for two adults and two children under 
12 midweek and, with our over-50s offers starting 
at €59pps midweek, there has never been a better 
time to get away with Select Hotels.
To book these offers in the Celtic Ross and also 
our other 26 hotels nationwide, visit 
www.selecthotels.ie or call 1850 200 560.

Last month’s winner:
Jim McCarthy, Portlaoise, Co Laois.

To be in with a chance of winning this 
prize, simply text IFM1 and the answer 
hidden in the red boxes, along with your 

name and address to 57003 or reply 
by post to Crossword Competition, Irish 

Farmers Monthly, 31 Deansgrange Road, 
Blackrock, Co. Dublin. Entries must arrive 

by Friday, March 18.

ENJOY THE SIGHTS AND SOUNDS OF WEST 
CORK AT THE CELTIC ROSS HOTEL

 www.irishfarmersmonthly.com
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The C-Class range overall is the largest Mercedes seller, 
so it’s no surprise that the coupé is developed from the 
blueprint of its proven saloon counterpart. The result, 
though, is a lot less domesticated-looking. In this sector, 
appearances are almost everything and the head-turning 
C-Class coupé is a statement of intent from the Mercedes 
designers. Retaining the comfort and styling of the saloon 
interior but with a low slung front and a sleek roof that 
rakes off smoothly at the rear, it aims to attract a new 
generation of customers to Mercedes.

Elbow room
The coupé is available in four petrol and two diesel engines, 
all four-cylinder with ECO start/stop and a promise of lower 
fuel consumption from the manufacturer. Behind the wheel, 
there’s noticeably more shoulder, elbow and headroom for 
the driver than in its predecessor. 
Longer (95mm) and wider (40mm) than the previous 
version, it’s got ample space inside, although the boot is 
smallish, even for this segment.
Once you get it on the road, it delivers a very satisfying 
balance between comfort and driveability. The model under 
test here has a diesel engine – the C220d with AMG Line 
trim – which performs well and overtakes with assured 
ease. There are a range of drive programmes from which 
you can select various sport, comfort or economy options, 
depending on your preference for the car’s driving style. 

Cushioned ride
The C220d offers a cushioned ride and its 17-inch 
wheels proved their mettle on a couple of particularly 
deep potholes. For all the elegant ferocity of its exterior, 
Mercedes, as usual, hasn’t stinted on the safety tech, 
including collision prevention assist and a driver drowsiness 
alert system. Pricing for the two diesel models is €45,900 
for the C220d (the model under test which comes with the 
AMG Line trim comes in just under 6k more at €51,755) 
and €51,470 f or the C250d. The four petrol variants 
range from €44,550 for the C180 up to €54,080 for 
the C300. The response of the Irish motoring public to 
this sleek new model should be a good barometer of the 
strength of our economic recovery.

Bernard Potter edits Irish Motor Management, the official 
magazine of the Society of the Irish Motor Industry.

Model: C220d coupé AMG Line A/T

Price: € 51,755 for this model

Engine: 2,143cc

Fuel consumption (manufacturer’s �gures) 4.1-4.3L/100km (combined �gure)

CO2 emissions (manufacturer’s �gures) 109g/km
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C of love Mercedes is looking to regain its 
competitive edge at the front of the 
coupé pack, alongside BMW and 
Audi, with its latest C-Class, writes 
Bernard Potter

Changing lives
Please text CNOH to 50300 to donate €4 to the 
Cappagh Hospital Foundation.
100% of your donation goes to Cappagh Hospital Foundation across most 
network operators. Some operators apply VAT which means that a minimum of 
€3.25 will go to Cappagh Hospital Foundation. 
Service Provider: LIKECHARITY. Helpline: 076680 5278. www.chf.ie

Cappagh Hospital, Ireland’s 
specialist orthopaedic centre, has a 
tradition of providing excellence in 
orthopaedic surgery coupled with 
the fi nest nursing care. It’s what 
makes us unique. We change lives.

“At the age of 8 an x-ray uncovered a 
tumour in my knee. Cappagh Hospital 
saved my leg and I can now walk 
pain-free”- Eimer Pigott, age 19
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As the Irish Farmers’ Association (IFA) presidential 
candidates swept northwards attending IFA county 
executive meetings from west Cork to Donegal, they 
presented an opportunity for members to compare 
and contrast. And what a contrast there is between the 
candidates! Joe Healy, despite a long CV of involvement 
in Macra, marts and journalism, as well as dairy and cattle 
farming, fi lls the role of the outsider. He hasn’t held a 
national position in the IFA and is being supported by those 
within the organisation who want a complete break – as far 
as that is possible – from the past. In contrast, both Henry 
Burns and Flor McCarthy have been heavily immersed in 
IFA leadership roles for many years, culminating in Henry’s 
chairmanship of the infl uential Livestock Committee and 
Flor’s role as head of the all-important Rural Development 
Committee. That’s not to suggest that past performance 
and experience in IFA at national level isn’t both important 
and positive. Both Flor and Henry know how the system 
works and can hit the ground running. 
Those seeking reassurance that the next IFA president 
can understand and adequately represent their own 
particular enterprises will have heard at the meetings 
that the candidates see the role of president as one that 
is capable of bringing all the strands of the organisation 
together to be fully represented by the professional 
machinery at the disposal of IFA. Again, the contrasts are 
quite acute. Kenmare-based Flor McCarthy has farming 
interests spanning leases on top-class land across the 
Cork border to upland and hill farming. Henry Burns’ Laois 
farm enterprises include sheep, cattle and tillage, while 
Joe Healy’s farm near Athenry includes a cattle enterprise 
alongside his dairy unit. All three regard themselves as 

commercial farmers, while equally adamant that direct 
payments through the Basic Payment Scheme (BPS) and 
other schemes are vital to farm incomes and must be 
protected and enhanced. 
All three are formidable debaters, and what is noteworthy 
is that none of them gives any hostages to fortune. IFA 
levies collected by beef processors is the most contentious 
issue coming up at meetings. None of the three is 
committed to end the funding system, refl ecting the large 
sums involved and the importance of the funding stream in 
the running of the IFA, both in Ireland and Brussels. They all 
strongly refuted any claim that the levies compromise the 
organisation. In an effort to control the cost of running for 
the IFA presidency, HQ has strongly discouraged door-to-
door canvassing. That has been pretty much ignored by 
Flor, Henry and Joe. Their answer is that if the counties 
want them to canvas locally they will oblige, and that’s 
what they are doing. HQ, or whoever actually makes the 
decisions in this time of presidential interregnum, has also 
committed to funding ‘reasonable’ vouched campaign 
expenses. How ‘reasonable expenses’ is actually defi ned 
is not at all clear. Does it include the top-class PR back-
up the candidates have acquired in their quest for the 
top job? Or the posters that have appeared outside the 
county meetings extolling the virtues of at least one of 
the candidates? While the fi nancial excesses of previous 
campaigns will defi nitely be stymied, let no one be under 
any illusion that a professional campaign for the presidency 
of the IFA comes cheap. 
April will see a new IFA president, a new government – 
hopefully – and, almost inevitably, a new Minister for 
Agriculture. All changed, though probably not utterly so. 
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All the presidential men
�� Henry Burns �� Joe Healy �� Flor McCarthy 

For David Johnson, it’s a no-brainer.
 
As part of Origin Green, he has joined the many Irish farmers who are recognising that 
improved sustainability practices are good for business too.
 
The only national sustainability programme in the world, Origin Green’s system of measuring 
and feedback helps to identify steps to increased effi ciency – changes which both benefi t the 
environment and result in more cost-effective ways of working for our farmers.
 
Join us. Make sustainability part of your plan and see business grow too.

“We’re improving the environment, 
  while also getting the best from our farm.”

David Johnson,
Co. Wicklow.

www.origingreen.ie

an initiative by
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Are you prepared to
take the risk with one strain?

protects against both strains
of Leptospira hardjo

Use Medicines Responsibly.
Bovilis BVD Suspension for injection for cattle vaccine contains inac. antigen of cytopathogenic BVD virus strain C-86.  ROI: POM(E)   NI: POM-V . 
Leptavoid-H Suspension for injection for cattle vaccine contains inac. Leptospira interrogans serovar hardjo 204 organisms. ROI: LM  NI: POM-VPS . 
Withdrawal periods: zero days. Always read the package leaflet or SPC before use. 
Prior to first time use on a farm, it is strongly recommended that the advice of a veterinary practitioner is sought. 
For further information see SPC, contact prescriber or MSD Animal Health, 
Red Oak North, South County Business Park, Leopardstown, Dublin 18, Ireland. 
Tel: +353(0)1 2970220.  E-Mail: vet-support.ie@merck.com  Web: www.msd-animal-health.ie
*  Where Leptospirosis is the cause of infertility - Dhaliwal.  et al,1996. 

Effect of vaccination against Leptospira interrogans serovar hardjo on 
milk production and fertility in dairy cattle. Veterinary Record 138, 334-335.

Leptavoid-H
and Bovilis BVD
are licensed for 
concurrent use
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ONLY Leptavoid H is:
4	 Proven to improve conception rates by 20%*

4	 	Proven to protect against both strains of Leptospira Hardjo
4	 Proven to protect for 12 months against both strains

Only Leptavoid®-H
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